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NEW ECONOMMODEL
Making Us ARich Country
ForEveryone& ForA Long Time

HIGHINCOME

Target USD 15,000
GNI per capita by 2020

QUALITY
OF LIFE

Enables a
communities to benefit
from the wealth of the

country

Meets present needs
without compromising
future generations
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GNI

US»23b
Per CapitdJS[15,000
6% GDP growtlperannum

INVESTMENT ’ i)
USD444b
92% Private ECONOMIC 3.3 million
8% Public TRANSFORMATIDN ADDITIONAL
PROGRAMME JOBS
73% DDlIs
27% FDIs l
COMPETITIVENESS m
ENABLERS FOCUS DRIVERS

51 Policy Measures TRANSFORMATIONAL12h v 9 1 131 ERP$060 BOs
6 SRIs & Naturalomes ACTIONS



To become a
HIGHINCOME NATION,

We NEED:
COMPETITIVENESS g7 FOCUS
OENABLBRSH 0O DRI VIORS 0
ensure ensure focus on
competitiveness high-impact areas

12 NKEAs

+
/ NKRAS

National Key Economic Areas
National KeyResultAreas

Strategic Reform Initiatives




Multiple Cabinet retreats to ascertain a
direction neede@SRSEIERTTS
Direction

Bottoraup, private
public collaboration,
details of what need 1
bedone

Tell therakyatwhat
wehave delivered™ iz Leis

) | 4
External Radlcal & e
validations IV Transformational ks

on results
Approach

Share lab output
withrakyat&
seektheir
feedback

GTP/ETP
srkipElsl ) Commit to theakyat

what we are going to
do

Ontheground E

implementation & EEEEIEY
problensolving

L/ e

Setting KPIs f
the whole Cabinet



OverallINKEA RESULTS

KPI 2011 2012
Yiz 123 Bl 118%

Oil ,Gas & Healthcare Electrical & Education Communications  Tourism
Energy Electronics Content & Infra
Greater Financial Business Agriculture Wholesale & Palm Oil &
Kuala Lumpur Services Services Retail Rubber

*Not final



ProgressiO DATE

2011
110PROJECTS

Investment

2012
39PROJECTS

Investment

2013
47PROJECTS

Investment

RM179.2 RM32.1b RM8.0b
GNI in2020 GNI in2020 GNI in 2020
RM129.% RM6.6b RM7.4b
Jobs Jobs Jobs
313741 94,702 29,373

o) 1)
GROSS NATIONAL JOBS
INVESTMENT INCOME

RM219.3b RM143.% 437,816



ETP Is a
LIVING DOCUMENT

+ 25 EPPs

CCI ()
Edu (4)
SA=N(S))
OGE (1)
Health (7)
BS (1)
POR (4)

ABS: Islamic Finance
(combined with FS)
ACCI: 1Msia Payment
(combined with FS)
AAgri: FDI in BioTech

1H 2013
- 3 EPPs






GNI PeCapita
ON THE RISE

10,060

8,37

2010 2011 2012 2013

Source Department of Statistics, BNM



NKEAShare Of GNI

Gross National Income

(in RM billion) m NKEA = Non-NKEA
RM949.D

RM905.4

RM862.6b

252.4
255.7

13.4%

20.5% 68.7%0

2011 2012 2013

Source Department of Statistics



1.3M NEW EMPLOYMENT
In NKEA Universe

- 60.8%

2010

Source Department of Statistics

2011

-60.8%

Employment (million)

2012

-62.1%

-62. 7%

YTD 2013



STRONG REALISATION
Of ETP Investment

25 -
20 -
15 -

10 -

Committed
m Realised

16.64

84%

2011

12.99

2012

- 88%

20.5

2013

- 69%




538.9B
Approved Investment PosETP

250

2165
200

10MP ANNUAL 1678
. TARGET lea 6 |
150 ' 137.0 RM148B s B = B
1113 104.9 105.6

100
50
0

2006 2007 2008 2009 2010 2011 2012 2013
m 2006 m200/7 m2008 m2009 m2010 = 2011 = 2012 = 2013

Source MIDA



Private Investment
EXCEEDING TARGETS

m Target mActual == NKEA share
In RM billion 8.60/0{ 161.1b

NP2 140.2b

NKEA
SHARE
______ RM85.7b
NKEA (61.4%)
SHARE
RM68.2b
(72.6%)
2011 2012 2013

Actual investment figures are based on SRF0O8

after the rebasing exercise conducted2@12

Source: Department of Statigids3



_ "l AA;

el ‘}; ‘;

DISCIPLINE OF ACTION




ETP Governance Structure
TOENSURE DELIVERY

ETP BRIEFINGS /
ANNUAL REPORTS

BI-ANNUAL, ANNUAL

SECRETARIAT

e,
(Bt
- p—
= PEMANDU
/ —
BATAN PERDANA MENTERI PERFORMANCE MANAGEMENT AND DELIVERY

ECONOMIC COUNCIL

WEEKLY
NKEA Steering Investment :;:N‘PERI;:N’:;A‘EN;R’: PERFORMANCE MANAGEMENT AND DELIVERY UNIT
Committee Committee Lead
MONTHLY BI-MONTHLY Ministries
EPP / BO RESPECTIVE MINISTRIES / EPP OW

DAILY
owners
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SuQa ualfj
SRAL X F2NJ

X perhaps a long while

http://www.youtube.com/watch?v=GDLU5Y 8fmzk

What goes online, stays online!


http://www.youtube.com/watch?v=GDLU5Y8fmzk

A look at recent historg 10 years ago

FACEBOOK didn’t exist

m@ http://facebook.com D 2> X u (2 HTTP 404 Not Found

File Edit View Favorites Tools Help

\o The webpage cannot be found

Most likely causes:
+ There might be a typing error in the address.
« If you clicked on a link; it may be out of date.

What you can try:
® Retype the address.
® Go back to the previous page.

® Goto and look for the information you want.

@sociallyactive.ca #Guidance2013 TDSB

4G was a parking place LinkedIn was a prison Applications were what you
sent to colleges

Thomas FriedmaqNY Times Columnist ) )
& Pulitzer Prize winning author What goes online, stays online! 21



Technology adoption rate

Social technologies have been adopted at record speed ILLUSTRATIVE
Time to reach 50 million users

50 million users

Radio | 38 years

13 years
4 years
% ‘ 3 years
Facebook 1 year
Twittevr [Lj 9 months

SOURCE: Various press reports

Source : Mckinsey Global Institute

The Social Economy: Unlocking Value and Prowl tTa%U gsa% ﬁﬁ%?nsoltoggls online! 22
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Getting information offthe
- Internet i ke taking &
L dnnk from a fire hydrant.

Mitchel Kapor

gabbroom blndos

‘hclip{uo ‘, o Dasecoro Vd My

L A et 0 haraoke =y
LE\(\(B' ‘ x “(Mu‘\‘E m tw/
it et st ey g § 00K’ EANS

l Taings S Technorati  pues  itassar (G
S deonl, foh
magrf\‘_a Sho Shoncfiion’ g
-m-v-un—- ’.'.'J/lg)’ et

I‘.“lusic:-f rch ‘] I’ Moot With Approyiol o IR {%fﬂ‘;.)

What goes online, stays online! 23
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Social media landscape today

A Social media technologi@s platform takeon many differenforms

A Mobile social mediahat runson mobiledevices is slightly different fromnaditional
social media as it incorporates new factors such as the current location of the user
(locationsensitivity) or the time delay between sending and receiving messages(tim
sensitivity)



