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10th & 11th Malaysia Plan 

1Malaysia 
(People First, Performance Now) 
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National Transformation Policy 
TOWARDS VISION 2020 



HIGH-INCOME  
Target USD 15,000  

GNI per capita by 2020 

Enables all 
communities to benefit 
from the wealth of the 

country 

Meets present needs 
without compromising 
future generations  

QUALITY 
OF LIFE 

NEW ECONOMIC MODEL 
Making Us A Rich Country 
For Everyone & For A Long Time 



Gross National 
Income (GNI) GNI 

USD523b 
Per Capita USD15,000 

6% GDP growth per annum 

3.3 million 
ADDITIONAL 

JOBS 

ETP’s TRUE NORTH 

INVESTMENT 
USD444b 

92% Private 
8% Public 

 
73% DDIs 
27% FDIs 

FOCUS DRIVERS 
12 NKEAs • 131 EPPs • 60 BOs TRANSFORMATIONAL 

ACTIONS 

COMPETITIVENESS 
ENABLERS 

51 Policy Measures 
6 SRIs & Natural Homes 



“ENABLERS” to 

ensure 

competitiveness 

6 SRIs 
Strategic Reform Initiatives 

COMPETITIVENESS FOCUS 

“DRIVERS” to  

ensure focus on  

high-impact areas 

12 NKEAs 

+ 

7 NKRAs 

National Key Economic Areas 
National Key Result Areas 

To become a  
HIGH-INCOME NATION, 
We NEED: 



Strategic 
Direction 

Labs 

Open Days 

GTP/ETP 
Roadmaps 

KPIs 

Execution 

IPR & AUP 

Annual 
Reports 

Multiple Cabinet retreats to ascertain the 

direction needed 

1 

Bottom-up, private-

public collaboration, on 

details of what need to 

be done 

2 

3 

4 

5 

6 

7 

8 

Share lab output 

with rakyat & 

seek their 

feedback 

Commit to the rakyat 

what we are going to 

do 

Setting KPIs for  

the whole Cabinet 

On-the-ground 

implementation & 

problem-solving 

External  

validations  

on results 

Tell the rakyat what  

we have delivered 

Radical & 
Transformational 

Approach 



KPI 
MET 

2011 

123% 
2012  

118% 
2013 

100%* 

30 
DEC 

Overall NKEA RESULTS 

Oil , Gas & 

Energy 

Healthcare Electrical & 

Electronics 

Education Communications 

Content & Infra 

Tourism 

Greater  

Kuala Lumpur 

Financial 

Services 

Business 

Services 

Agriculture  Wholesale & 

Retail 

Palm Oil & 

Rubber  

*Not final 



110 PROJECTS 
Investment 

RM179.2b 
GNI in 2020 

RM129.5b 
Jobs 

313,741 

2011 2013 
47 PROJECTS 

Investment 

RM8.0b 
GNI in 2020 

RM7.4b 
Jobs 

29,373 

39 PROJECTS 
Investment 

RM32.1b 
GNI in 2020 

RM6.6b 
Jobs 

94,702 

2012 

GNI 

GROSS NATIONAL 
INCOME 

RM143.5b 

INVESTMENT 

RM219.3b 

JOBS 

437,816 

Progress TO DATE 



- 3 EPPs 

• BS: Islamic Finance 

(combined with FS) 

• CCI:1Msia Payment 

(combined with FS) 

• Agri: FDI in BioTech 

CCI (1) 

Edu (4) 

E&E (6) 

OGE (1) 

Health (7) 

BS (1) 

POR (4) 

+ 25 EPPs 

131 

EPPs 

153 

EPPs 

 
2010 1H 2013 

ETP is a  
LIVING DOCUMENT 



BENCHMARKING 



Source: Department of Statistics, BNM 

2012 2011 2010 

GNI Per Capita 
ON THE RISE 

2013 

8,37
3 

9,70
0 

9,92
8 

10,060 



606.9 621.0 696.9 

255.7 284.4 
252.4 

2011 2012 2013

Gross National Income 

NKEA Non-NKEA

RM862.6b 
RM905.4b 

68.7% 

RM949.3b 

73.4% 
70.5% 

(in RM billion) 

NKEA Share Of GNI 

Source: Department of Statistics 



7.23 7.47 7.90 8.56 

4.67 
4.81 4.82 

5.10 

2010 2011 2012 YTD 2013

60.8% 60.8% 62.1% 
62.7% 

Employment (million) 

1.3M NEW EMPLOYMENT 
In NKEA Universe 

Source: Department of Statistics 



0

5

10

15

20

25

2011 2012 2013

Committed

Realised

84% 
88% 

69% 

13.98 11.44 

9M 2013 
14.2 

16.64 

12.99 

20.5 

STRONG REALISATION 
Of ETP Investment 
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2006 2007 2008 2009 2010 2011 2012 2013

2006 2007 2008 2009 2010 2011 2012 2013
Source: MIDA 

111.3 

148.9 
137.0 

104.9 105.6 

154.6 
167.8 

216.5 

538.9B  
Approved Investment Post-ETP 

10MP ANNUAL 

TARGET 

RM148B 
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2011 2012 2013

Target Actual NKEA share

In RM billion 

9.3% 
86b 

94b 

140.2b 

127.9b 

161.1b  

148.4b 
9.6% 

Source: Department of Statistics 2013 

Actual investment figures are based on SNA 2008 

after the rebasing exercise conducted in 2012 

NKEA 
SHARE 

RM68.2b 

NKEA 
SHARE 

RM85.7b 

(72.6%) 

(61.4%) 

Private Investment 
EXCEEDING TARGETS 

8.6% 



DISCIPLINE OF ACTION 



ETP BRIEFINGS / 

ANNUAL REPORTS 

NKEA Steering 

Committee   

WEEKLY 

SECRETARIAT 

RESPECTIVE MINISTRIES / EPP OWNERS 

Lead  

Ministries 

Investment 

Committee   

DAILY 

MONTHLY BI-MONTHLY 

BI-ANNUAL,  ANNUAL 

ECONOMIC COUNCIL 

EPP / BO 

owners 

ETP Governance Structure  
TO ENSURE DELIVERY 



COMMUNICATIONS TODAY 



What goes online, stays online! 20 

Let’s talk about social 
media… for a while… 
… perhaps a long while 

http://www.youtube.com/watch?v=GDLU5Y8fmzk 

http://www.youtube.com/watch?v=GDLU5Y8fmzk


A look at recent history – 10 years ago 

21 

Face book didn’t exist Twitter was a sound The Cloud was in the sky 

4G was a parking place LinkedIn was a prison Applications were what you 
sent to colleges 

Thomas Friedman – NY Times Columnist 
& Pulitzer Prize winning author What goes online, stays online! 



Technology adoption rate 

What goes online, stays online! 22 

Source : Mckinsey Global Institute  
The Social Economy: Unlocking Value and  Productivity Through Social Technology 



Now… social media galore 

23 What goes online, stays online! 



Social media landscape today 

24 

• Social media technologies or platform take on many different forms 

• Mobile social media that runs on mobile devices is slightly different from traditional 
social media as it incorporates new factors such as the current location of the user 
(location-sensitivity) or the time delay between sending and receiving messages(time-
sensitivity) 



How do people access the content? 

25 

• 4 screen strategy – smart tv, computer, tablet, smartphone 

Access Devices 

• Devices are technology agnostic, using broadband & other transport technologies deliver 
content 

Wired technology 

Wireless 
technology 

Satellite 
technology 



Period: March 2012 

26 

56.4% 
of Internet Users 
in Malaysia are 

MALE 

DEMOGRAPHICS: 
GENDER/AGE 2012 

2011 

43.6% 
of Internet Users 
in Malaysia are 

FEMALE 
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Challenge #1: Fixed Broadband and 3G/LTE  options for 
high speed access (easy access) 

Fixed Broadband 3G/LTE 

212mn 

343mn 

2011(e) 2014(f) 

466mn 

1bn 

2011(e) 2014(f) 

• Stability is best via fixed broadband  

• Fixed broadband market continues to grow in Asia Pacific region despite of 

the heavy penetration of 3G/LTE.  

• MBB through dongles will touch 41mn in 2011 and reach around 100mn by 

2014 
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Challenge #2: Mobile Platforms hitting the mass across 
smartphones and tablets  

(information on the go) 

Global Trends Asia Pacific Trends 

Desktop 

 PCs 

Netbook 

 PCs 

Smartphones 

Tablets 

2011 (e) 

Desktop 

 PCs 

Netbook 

 PCs 

Smartphones 

Tablets 

2011 (e) 

• Globally in Q4 2010, smartphone & tablet shipments exceeded desktop & 

PC shipments 

 

• In the Asia Pacific region, we expect the shift to happen by end of  Q4 2011 

~ 380mn 

~ 480mn 

~ 150mn ~ 155mn 
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Challenge #3: Platform play provides opportunity for reach 

3 ecosystems are converging in the mobile computing ecosystem with diverse 

approaches  

Mobile Cycle  

1990s 

Client-Server 

Computing 

Mobile 

internet  

2000s 2010s 2020s 

Email/ Web   Web 2.0 

Cloud 

Computing 

2G Based 

Comm 

Fixed BB 

Growth  

 

Customized 

Tablets/phones  

Web  

OS 

Apps 

PC as 

Entertainment/

Personalized   

PC as 

Workhorse 

Laptops/Netbooks 

Tablets 

Smartphones 

Digitization – Digital content 

overtook analog content  

Web 3.0 + 

Aug Reality  

2015 

Video overtook 

static pages 

Internet Cycle  

Computing 

Cycle 

Mobile 

Cloud 

Graph not to scale  

Collision Phase  Convergence Phase  

Soft SIMs 

Mobile devices 

sold> Fixed devices  
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Challenge #3: Platform play ensure richness  
(why would you need to buy and build??) 

Communication 

Platforms  

Entertainment  

Platforms  

Information  Platforms 

(monetized by ads)   

Commerce  Platforms  

Facebook  Inhouse?  

Apple’s platform Google platform  

?? 

Google  

Participation/SNS  

Platforms  
Facebook  

Experience Platforms 

– OS + Web   

Microsoft? 

PayPal Visa  

Skype 

(Acquired) 

MS-Nokia? RIM (Acquired?) 

Operator 

alliance 

Twitter ? 

Akamai 

Android  

Itunes /app 

store  

NFC 

enablement  

NFC 

enablement  

Youtube  Xbox/PS3 

Hulu ? 

Google +  

iOS 
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Challenge #4: Real use driven by enterprise  
social networking (easy access to information; acceptable??) 

Asia Pacific Enterprise Social Networking Software 

Market 

2008 2009 2010 2011 2012

Total Market 5.2 11.0 20.9 34.2 62.8 

Growth % 110.5% 89.3% 64.0% 83.7%
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Challenges with Social Collaboration Adoption 

Enterprise-grade solutions for 

Social Collaboration emerging in 

the market 

 

Market adoption saw sharp 

increase in 2012 

Access to info beyond just 

healthcare givers 

Direct access into the system; 

hence issue organization & 

security 
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Challenge #5: “Internet of Things” as more  
and more devices, equipment and gadgets  
get connected (connected faster; any time any  

where; NOW??) 

The Home Network  Mobility on steroids  Internet of things  

• 8-10 Devices per home 

• Universal Remote   

6 bn 

• 5-6 Devices per individual  

• Touch as the default input 

mechanism 

30 bn  

• 500 per sq km  

• Smart cities 

44 bn 

‘S’ City 

Planning

‘S’ 

Energy

‘S’ Business

‘S’ Mobility

‘S’ Citizen

‘S’ Buildings

• Rapid commercialization of enabling technologies 

• Demand for such services in select sectors driven by productivity requirements 

http://www.google.com.sg/imgres?imgurl=https://www.udanta.com/images/img_41621_home_appliances.jpg&imgrefurl=https://www.udanta.com/Consumer_Electronics.html&usg=__psGgHjy0OT7dLikjFUJLrFVy5OY=&h=880&w=880&sz=66&hl=en&start=4&zoom=1&um=1&itbs=1&tbnid=MC7FYO2eecFgEM:&tbnh=146&tbnw=146&prev=/images?q=home+appliances&um=1&hl=en&sa=N&tbs=isch:1
http://www.google.com.sg/imgres?imgurl=http://economistmom.com/wordpress/wp-content/uploads/2009/03/ecobee-smart-meter.jpg&imgrefurl=http://economistmom.com/2009/03/page/2/&usg=__guY1wFvZDUcQpJ0fYpAuk3e9Df4=&h=350&w=468&sz=49&hl=en&start=3&zoom=1&um=1&itbs=1&tbnid=PanacN9SnNelXM:&tbnh=96&tbnw=128&prev=/images?q=smart+meters&um=1&hl=en&tbs=isch:1
http://www.google.com.sg/imgres?imgurl=http://www.sicoret.com/si/images/consumer-electronics1.jpg&imgrefurl=http://www.sicoret.com/si/consumerElectronics.htm&usg=__8ojhQ-Y53jvDLMF3MAgvFdkZkMo=&h=404&w=760&sz=159&hl=en&start=1&zoom=1&um=1&itbs=1&tbnid=ud4P4-WiqV37wM:&tbnh=75&tbnw=142&prev=/images?q=consumer+electronics&um=1&hl=en&tbs=isch:1
http://www.google.com.sg/imgres?imgurl=http://50under50.com/wp-content/uploads/ipad_touch_mock_up.jpg&imgrefurl=http://50under50.com/gadgets/ipad-yes-please/2009/04/30/&usg=__Djp4XaDxdQXBBwNrueuhsYRKnHw=&h=379&w=500&sz=44&hl=en&start=2&zoom=1&um=1&itbs=1&tbnid=Jzt6Ob04hJFlqM:&tbnh=99&tbnw=130&prev=/images?q=ipad&um=1&hl=en&tbs=isch:1
http://www.google.com.sg/imgres?imgurl=http://www.myfitnessequipment.co.uk/wp-content/uploads/2008/12/heart-rate-monitor.jpg&imgrefurl=http://www.myfitnessequipment.co.uk/blog/134/7-benefits-to-using-a-heart-monitor-when-working-out/&usg=__WiGmM-FMk6ZDC3xKp5lqVMThGEY=&h=450&w=450&sz=36&hl=en&start=7&zoom=1&um=1&itbs=1&tbnid=hYs6iTB3JV-rKM:&tbnh=127&tbnw=127&prev=/images?q=heart+monitors&um=1&hl=en&tbs=isch:1
http://www.google.com.sg/imgres?imgurl=http://blog.loaz.com/media/blogs/timwang/mini-laptop-Averatec-1050-EB1.jpg&imgrefurl=http://blog.loaz.com/timwang/index.php/2007/04/03/mini_laptops&usg=__5_x2XBpZzeakdFf2xk0lNE-fQn0=&h=352&w=490&sz=37&hl=en&start=8&zoom=1&um=1&itbs=1&tbnid=2FLjtShn6GP64M:&tbnh=93&tbnw=130&prev=/images?q=laptops&um=1&hl=en&tbs=isch:1
http://www.google.com.sg/imgres?imgurl=http://www.unlockedsmartphones.ca/images/unlocked-smartphones-new.jpg&imgrefurl=http://www.unlockedsmartphones.ca/&usg=__2WXIWmm0oXVyxmS2KsWtUqmy6Bo=&h=320&w=426&sz=26&hl=en&start=2&zoom=1&um=1&itbs=1&tbnid=fdi93HOeQvbwbM:&tbnh=95&tbnw=126&prev=/images?q=smartphones&um=1&hl=en&tbs=isch:1
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Challenge #6: Cloud computing is set to  
become mainstream. Platform-as-a-service  

(PaaS) next big thing (Willingness to share?) 

Source: Frost & Sullivan 

SaaS 

Current View (2010)  

PaaS 

IaaS  

Yr1 Yr7 

Device Presentation 

Interim View (2011-12)  

Application 

Management  

Tenancy Managers  

Platform  

Brokers/Aggregators 

Synchronization 

Hosters/Infrastructure 

End game   

2-3 end 

to end 

cloud 

players  

Preferred 

partnershi

ps of SPs 

with 

software ( 

retail 

model)   

Software 

Reseller 

Software 

Reseller 

The cloud value chain will disintegrate and consolidate later  
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Challenge #7: Big Data and Analytics will see  
a boom (deduction on ICT??) 

Big 
Data 

Contextual 
Mining 

Network 
performan

ce & 
Utilization 

Sentiment 
Analysis & 

Text 
Analytics 

Security 

Industry 
Specific 
Solution 

Operations 
Research 

Data is expected to increase dramatically over the next decade; Data from machine 

communication is expected to exceed social media in the next half decade 

 

Growth Areas @ Analytics 

 Queries,  

 Reporting, analytics, 

 Advance analytics, 

 CRM analytics, 

 Data warehouse generation  

 Organization financial / 

strategy analytics 

 In-line and predictive analytics 

 Move more towards cloud 
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Challenge #8: Enterprise communications  be  
more collaborative and increasingly move  
towards the cloud (services???) 

Rich 
Communications 

- Pervasive video 

- Context & presence aware 

 

Collaborative 
Communications 

- Conferencing 

 

Cloud 
- Native and new 

Increasing 

Globalization 

Consumerization 

of IT 

Improving 

Infrastructure 

Declining Telecom 

Costs 

Shift from Capex 

to Opex 

Generation Y 

workforce 
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What else for Geospatial? 

Governance 

Commercial 

Money 

Opportunity 

• Technology for governance 

• Evidence for enforcement 

• Acceptance of people 

Description 

• Demand for information 

• Micro granular information 

• Commercial models?? 

• Acceptance of PPP model?? 

• Priority of resources 

• Behaviour on procurement 

• Maintenance principle 

1 

2 

3 



Transformational: 

Changing the ‘being’ by ‘doing’ 

Being
(“Character”)

Doing
(“Action”)



THANK YOU 




